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IAHR BOOK SERIES

The IAHR Book Series, in partnership with CRC Press/Balkema-Taylor & Francis Group, is dedicated to advancing state-of-the-art research in hydro-environment engineering. This prestigious series captures the latest insights across all areas of hydro-environmental research, including theoretical foundations, practical applications, and the latest advancements.

IAHR is grateful to authors of this Series for donating the royalties offered by T&F to support the ongoing activities for the benefit of the hydro-environment community.

Book Series Editor: Robert Ettema, Colorado State University, USA

NEW BOOK PROPOSAL
Before you start, please read Appendix 1: What type of book am I writing? at the bottom of this document. Further, please provide a copy of the following along with the proposal form:

· Your updated CV

· A sample chapter, if available

· List of contributors, if you are proposing an edited book

Completion of this form does not of itself constitute an agreement to publish.

Once completed, please return to:

Estíbaliz Serrano
Publications@iahr.org
As per the Taylor & Francis Editorial Policy, authors and editors must not use artificial intelligence tools to generate any element of their book proposal, final manuscript or images, including LLM based tools like ChatGPT. Can you please confirm you’re able to adhere to this policy?
Book Title

Author Details

Name:

Affiliation:

Address:

Phone:

Email:

Career summary and Author Bio
Please write a brief author bio stating your present affiliation, research interests, any activities that relate directly to the writing of this book and any other books you have written.

Have you published with us before? Please share the title/links below.

Synopsis
Please provide a description of your book in approximately 500 words, answering the following.
•
A one-sentence summary of the subject area

•
A broad description of the book’s scope and contents

•
Its distinctive features and outstanding selling points

•
Your qualifications for writing it

•
An indication of who the book is aimed at and why they would want to read it

Key features (for example, why is the book unique, well suited to the needs of readers?) 
If possible, include one or two “everyday examples” of how your book can be used by readers. This is very useful for our sales representatives. 

Describe in layman’s terms exactly what the book does for the reader. 
Please answer in about four lines answering the following: (a) the main question or central argument explores (b) what is the aim of writing the book (c) what is the answer it comes to (d) how does the book help its readers
Table of Contents - Please provide a detailed outline of each chapter, bullet points are fine.
· Please create a detailed table of contents. It is very helpful for our reviewers to assess the proposal.
· It should be preferably broken down to the level of primary subheadings and, if appropriate, secondary subheadings. 
· If possible, please give the estimated word count of each chapter. 
· If the book is intended to consist of chapters by many contributors, please include the names and affiliations of the likely authors of each chapter and indicate if they have already been asked and/or agreed to write their chapter. 
· We encourage the inclusion of international case studies where possible. Please provide details of any case studies you feel you will include in your book.
Catchwords
Please list as many Catch or Key Words as you can think of. Catchwords are one of the many key elements of product information we provide to the market, aiming to mirror the search terms that a customer searching for a book online might use. It gives the opportunity to highlight important concepts/topics covered in a book that may not be overtly flagged in the title, subtitle, author name or series title. Please think about ‘Stemming’ for the most significant concepts (e.g. computing, computational, computer) and include legitimate spelling variations of an important concept the book covers (e.g. “Hanukkah”, “Chanukah”, and “Chanukkah”). 

Edited volumes
Is this an edited volume?

If so, could you please share a tentative list of contributors with affiliations and countries?

Reviewers often raise concerns about the coherence and quality of edited volumes. If you are proposing an edited volume, please outline how you will ensure the chapters work together and contribute to an overarching argument or key themes. An explanation for why you have included the chapters you have and omitted any significant areas is also helpful.
Will your book include a foreword written by a well-regarded industry professional or academic? Please provide the name.
Manuscript/Technical Details
What is the estimated word count (number of words) of the final book?

Will the book need to be in a particular format?

Do you plan to include any online materials? Please highlight and describe in further detail below.
Videos

Images

Instructor Manual

Lecture Slides

Case Studies

Images

Data sets

Discussion Questions

Self-assessment Tests

Other (please specify):

Will the book contain tables, images (half-tones), line figures or maps?

If so, how many? 
Tables:

Images (half-tones) – how many of these are in colour and black and white?:

Line figures – how many of these are in colour and black and white?:
Equations:

Maps:
Do you feel the book will require colour images and printing?
Enhanced eBook content

Are you interested in providing material which could be enhanced within the ebook version? If so, which ones? Some of the features would be: embedded quizzes, embedded videos, enhanced visuals like graphs and charts, audio files, flashcards, pop up definitions

If you have other ideas related to an enhanced eBook experience please share them here:

Schedule
Publishing to an agreed deadline is fundamental to good publishing. When will you expect to be able to submit the final manuscript?

Market

A clear and focussed description of your intended readership is essential. Remember that the core market — those individuals and institutions who will actually buy the book — is a good deal smaller than the total potential readership. The following points provide a guideline for describing this market (this list is not exhaustive):
• Where will the readership be located geographically or worldwide? If localised, how will it be split between UK, Continental Europe, North America, Rest of the World?

• What is the background level of your primary targeted audience – academic or professional? Please select one.
• What is the background level of your secondary targeted audience – academic or professional? Please select one or put down ‘N/A’.
• If either of these are academic, what is its exact discipline niche of your target audience – please mention specific course titles, research topics and professional interests? 

• How widely and where all is the topic of your book taught as a course (if academic)? 
• How widely and where all is the topic of your book pursued as a research or professional activity (if professional)?

• If the proposed book is a textbook (academic), what is its potential for adoption as a course text?

• If either of your target audience is professional, is your book an essential tool for the job or a secondary tool?
• What would you consider an appropriate price for the book?

• How long will the book remain up to date?

• Please provide names of any societies or organisations that may be interested in the book. 

• Please list any conferences that you attend.

• Is there any potential for the bulk supply of copies of the book to any of these organisations?

Competition
What books can be considered as rivals to yours? Are there any books available that complement yours? Please mention at least 3 books. Consider not only head-on competition but also less obvious competitors covering some of the same ground.

Please indicate how your book will differ or be superior to the competition and what its unique selling points are.

Title 1:

Author/Editor:

Publisher: 

Year: 

Price: 

# of Pages: 

How does this book differ from yours?

Title 2:

Author/Editor:

Publisher: 

Year: 

Price: 

# of Pages: 

How does this book differ from yours?

Title 3:

Author/Editor:

Publisher: 

Year: 

Price: 

# of Pages: 

How does this book differ from yours?

Reviewers

You may wish to nominate two or three reviewers. Their understanding of the market will be as important as their academic/professional status. We may or may not use the referees you suggest and will most probably use at least one or two anonymous reviewer.

Reviewer 1 name:

Affiliation and Country:

Email address:

Reviewer 2 name:

Affiliation and Country:

Email address:

Reviewer 3 name:

Affiliation and Country:

Email address:

Abstracts

Please note that with the increasing shift to e-books, all chapters should be supplied with a chapter abstract (about 150 words). These abstracts, although they won’t be published in the book and should not be listed in the table of contents, will become part of the book’s metadata and will allow users, particularly library patrons, to search your book’s content more thoroughly. Please keep in mind that providing good metadata substantially increases the visibility of your book. Can you confirm you will be happy to submit abstracts at the time of manuscript submission?
A Note on “Alt Text”

We take pride in working to make sure that all our book offerings are accessible to all readers. One of the most recent initiatives that we have undertaken is offering our readers contextual descriptions of all images included in a book. This is known as “Alt Text”.  This enhances comprehension and offers a better reading experience to those audiences that may need this type of assistance. Our Author Guide to Writing Alt Text will be provided. This guide provides the exact instructions so that you can include Alt Text in your manuscript, which will in turn make your book accessible to a wider audience. It is the responsibility of the author to include “Alt Text” in their manuscript and you should consider how you would write a description of all images, tables and figures you wish to include. Do you confirm that you will provide Alt Text for every figure and table in your manuscript?
Open Access (OA)
Taylor & Francis provides Open Access publishing options and funding bodies in various countries are moving toward making books available OA. Is this book content linked to research funding (such as UKRI) which mandates or recommends publishing open access?  If yes, please provide details. Are there are any funding bodies in your field who could assist with Open Access fees? Or would you be able to personally fund open access publication to make the book as accessible and widely available as possible? Please check the OAPEN List of Funding Sources and the list of funders on our website. 

Please use this space to add any further points that are relevant to your proposal. 

Thank you for your time

Appendix 1: What type of book am I writing?

Our books can be divided into these categories:

Monographs: a high-level hardback aimed at researchers and academics in a given subject area. A paperback edition may follow 18 months later. Sales to undergraduates would be expected to be minimal and most copies would be sold to institutions, such as academic libraries, rather than individuals. The product’s success would hinge on a number of factors: is the work of a high academic standard? Is the material cutting-edge and innovative? Is the author a recognised authority/expert in this field? Does the material have strong potential for international sales? Despite its name, we take this category to include edited collections.

Textbooks: published in hard and paperback, and aimed at introducing a student to a new subject. This subject would need to be taught as a compulsory or optional course at a number of universities and colleges. A textbook can introduce the student to a subject at any level. The success of this book would hinge on: whether the subject is widely taught; whether the text covers all the topics a course would; is the writing engaging; and how this compares with competing books.
Secondary/Further reading: this falls midway between the two types of books outlined above and is usually published as hard and paperback. This book would not introduce the student to the core concepts and debates of a subject area, but could be bought as a supplementary text for further reading. Thus, it would appeal to higher level students and academics. The market for this type of book has decreased dramatically in recent years because of students’ reluctance to buy any books beyond the core reading material and academics’ tendency to prefer journal articles. The few remaining success stories tend to be big name authors and include original material only. 

Handbooks: a prestige reference work providing an overview of a whole subject area or sub-discipline. These are usually edited collections surveying the state of the discipline, including emerging and cutting-edge information. They are organized thematically and published in hardback with an option to publish in paperback later. Contributors should be drawn from an international pool with a mix of big names, rising stars and more junior academics. The market for a handbook is primarily the international academic library market and would be used (and perhaps purchased) by academics, researchers and postgraduates.

Professional: practical guides designed for use by practitioners but primarily bought and accessed in response to a specific event or need to upskill and add professional value. These books tend to have a very large potential audience but it can also be more diffuse and hard to reach for a specialist publisher, who doesn’t advertise to the general public as a trade publisher does (eg posters on public transport).  Our Pocket Books fit into this category.

Focus (short form): This is our program of short form publications. These books are 20,000 to 50,000 words. We welcome submissions in any of the subject areas where we currently publish. Focus titles may present more specialized research or more targeted geographic datasets or case studies. Focus titles sell globally into all our national and regional markets and are valuable reading for scholars, students, researchers, professionals, and practitioners, as well as those working in think tanks and policy circles. The titles will be available for individual or institutional purchase.
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